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Putting each edition of The Scented Letter 
together is one part creativity, one part sleeves-rolled-up 
darned hard work – and a large dollop of serendipity, 
which is partly why it’s such a joyous experience. 

It was certainly kismet which brought the creator of 
this edition’s cover into our lives. A chance encounter 
at Florence’s Pitti Fragranze show between The Perfume Society’s Senior Writer Suzy 
Nightingale and photographer/artist Roberto Greco led us to discover his extraordinary 
work, which now graces the cover of this edition, dedicated to ‘The Art of Scent’. We’re 
entranced by his contemporary spin on 17th Century Dutch still life painting and encourage 
you to check out Roberto’s other work. (Read more about him on p.9.)

We’d love to know: do you consider fragrance is an art form? (Tweet your thoughts: we’re  
@Perfume_Society on Twitter.) Our perfumer friend Francis Kurkdjian – who features on 
p.6 – insists it’s not ‘art’ (and gets quite heated when it’s described as such). We’d beg to 
differ, actually. But increasingly, other forms of artistic expression are enjoying an ever-
closer relationship with the world of contemporary perfumery – notably bottle design and 
blowing, packaging art and illustration – and it’s these we celebrate throughout this issue.

Where would fragrance be without gorgeous bottles, actually? They enhance the pleasure 
of spritzing, splashing – or in the case of The Merchant of Venice, stroking onto skin with 
a glass wand from a hand-made flacon. On p.10, read how this Venetian perfume house is 
working to maintain the centuries-old tradition of glass-blowing on the island of Murano 
– while on p.28, check out the contrastingly futuristic bottle designs by garden bridge/
Olympic cauldron designer Thomas Heatherwick for Christian Louboutin.

On p.22, we look at the vital role of two talented illustrators in one of the most successful 
fragrance launches ever. Guerlain enlisted the talents of Montmartre-based Olivier Kuntzel 
and Florence Deygas – and their animated ‘La Petite Robe Noire’ figurine has earned a slew 
of awards (and a place in many a perfume-lover’s heart). And on p.14, meanwhile, we invite 
you to fall in love with the enchanting characters created by artist Kristjana S. Williams for 
Penhaligon’s new Portraits ‘family’, and discover how these intricate figures came to life.

One last question: would a great chef ever use a stock cube? If you’re wondering what 
that’s got to do with the art of scent, turn to p.18 and Persolaise’s fascinating exploration of 
the secret world of ‘bases’ – central to many a perfumer’s art. (Or maybe craft...?!)

And if you enjoy reading this edition of The Scented Letter even half as much as we did 
creating it, you’re truly in for a treat.
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When you try to describe 
a perfume, a more interesting 
approach to listing ingredients is 
perhaps to think of a character that 
scent might embody. It could be a 
glamorous 1920s dame in sparkling 
jewels, partial to a drop of Cointreau. 
Or an eccentric poet surrounded 
by musty, leather-bound books and 
half-smoked cigarettes. It’s certainly 
a captivating way to engage with 
a scent – quite different to saying, 
‘well, this contains notes of Tonka 
bean and ambergris...” 

Penhaligon’s seem to think so, 
too: for their new Portraits series, 
four eaux de parfum have been 
reimagined as characters in a 
Victorian family saga. There’s the 
philandering head of the household 
Lord George, the scheming Lady 
Blanche, their naïve and romantic 
daughter Duchess Rose and her 
eccentric husband Duke Nelson 
– each captured by a perfume as 
complex as the respective characters 
attached to them. 

But of particular interest to us 
is that to add another dimension 
to the story, Penhaligon’s enlisted 
the talents of award-winning 
Icelandic artist Kristjana S Williams 
to create a series of wonderfully 
surreal artworks representing each 
scented character – which adorn 
the packaging of the perfumes, as 
well as the walls of the Penhaligon’s 

Regent Street store (definitely worth 
a look if you’re London-based or 
bound). Kristjana imagined four 
interconnecting collages, featuring 
traditional Victorian engravings with 
kaleidoscopic colours and surrealist 
detail to bring the weird and 
wonderful world of Portraits to life.

As an artist, Kristjana’s main focus 
is creating dream-like landscapes, 
ranging from urban utopias to 
enchanted woodlands and often 
merging the past and present. 
With intricate historical details and 
bright cheeky characters featuring 
throughout her work, it’s easy to see 
why she was the perfect match for 
Penhaligon’s, who often draw on 
their Victorian heritage in a slightly 
eccentric and off-beat manner. 

When I arrive at her studio in West 
London, Kristjana is finishing up a 
consultation with a client – who has 
commissioned a bespoke piece, 
and is offering interesting snippets 
about her life and family. I try not 
to eavesdrop on such a personal 
conversation, but it’s hard not to 
be intrigued as Kristjana weaves 
together anecdotes and funny facts 
about the family she will be basing 
an artwork upon. While I wait, a team 
member shows me around and gives 
me a brief background on Kristjana’s 
career, which encompasses children’s 
books, furniture, fine art pieces and 
even large-scale mural displays (a 

xxxxxxx xxxxxxxx

For this issue devoted to the ever-closer relationship 
between scent and art, Viola Levy speaks to artist 
Kristjana S Williams - who has created a series of 
intricate artworks for Penhaligon’s …

Perfume
in picTures
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Kelly Hoppen
Kelly Hoppen’s first 
commission was to design a 
family friend’s kitchen, aged 
16. She’s now notched up 40 
years of creating fabulous 
interiors: office blocks, 
hotels, yachts – you name it, 
multi-award-winning Kelly’s’s 
designed it, while also 
producing her own ranges 
(including gorgeous scented 
candles). She’s collaborated 
with diverse brands – most 
recently L’Occitane, a 
natural fit (as you’ll see on 
p.34). We love following 
Kelly’s Instagram: 
@kellyhoppen

Persolaise
Life-long fragrance 
aficionado Persolaise is a 
four-time Jasmine Award 
winning perfume critic and 
author of the Le Snob: 
Perfume guide. He writes for 
a wide range of online and 
print titles, including Grazia, 
Glass, Now Smell This, 
Basenotes and, of course, 
The Scented Letter. He 
regularly posts reviews and 
interviews with the stars of 
the fragrance industry on his 
site, persolaise.com – and 
you can follow him on 
Twitter and Instagram:
@persolaise

Tessa Williams
Scottish journalist, writer 
and broadcaster Tessa 
Williams – who waxes 
lyrical about the 
heavenly scent of horses 
on p.46 – is the author 
of the acclaimed book 
Cult Perfumes (Merrell), 
a fascinating in-depth 
look at over 25 niche 
perfume brands from 
around the world. She’s 
written for Marie Claire, 
Vogue, The Times and 
the FT, among other 
publications, and 
broadcasts her own 
regular radio show from 
Scotland (find previous 
shows on Soundcloud). 
As you can see on p.7, 
Tessa has also moved 
into creating her own 
beautiful home 
fragrances. Find her at:
tessawilliams.co.uk

Viola Levy
Freelance beauty editor 
Viola Levy has loved 
perfume since purchasing a 
treasured bottle of Impulse 
02 aged 10, and later 
wearing Anaïs Anaïs to a 
friend’s 13th birthday 
(which the boys at the party 
didn’t seem to appreciate, 
to her chagrin). Formerly 
contributing beauty editor 
of Glass magazine, her 
blog Scents and the City 
highlights her favourite 
fragrances and beloved 
London haunts. When not 
waxing lyrical on everything 
olfactory, she’s studying for 
her MRes in Philosophy, 
having completed a 
Masters earlier this 
year. Catch up with her at 
scentsandthecity.com, on 
@scentsandthecitylondon 
on Instagram, and Twitter: 
@violalevy
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these boots were made for spritzing
(LITTLe BLACK) DreSS 

FOr SUCCeSS

22

How two French illustrators helped 
win awards for La Petite Robe Noire’s 

toe-tapping, show-stopping ad
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Viola Levy speaks to artist Kristjana S 
Williams - who has created a series of 

intricate artworks for Penhaligon’s
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The history of this fragrance house 
(which even has its own museum) 

mirrors that of perfumery itself

merChANT OF 
VeNICe’S GLASS ACT



Perfumer Francis Kurkdjian has often told us that what 
help to fuel his boundless creativity – he composes for 
his own Maison Francis Kurkdjian line alongside clients 
like Burberry, Carven and Elie Saab – are the personal 
artistic projects be works on alongside the ‘day job’. 
     Over the past decade, he’s been creating fleeting 
olfactory installations. In 2008 Kurkdjian scented the 
‘Grandes Eaux Nocturnes’ in Versailles: water jets 
releasing fragrant wafts of metallic rose, with mist and 
lighting evoking a glacial universe. 2011 saw Kurkdjian 
create a giant greenhouse under the glass dome of 
Paris’s Grand Palais, marking the sixth European Night 
of Museums via 10 unique fragrances of flowers, woods 
and honey – an installation that drew over 23,000 
people, with the space transformed into a magical 
world, fragrant bubbles floating against the backdrop 

of a musical ambience created by Béatrice Ardisson. 
     Collaborating with the founder of Allegory 
Studio, Albert Schrurs, in 2013 Francis created ‘Flora 
Tournicota’: pinwheel flowers made from perfume 
blotters soaked in scent. Most recently, Kurkdjian added 
a sensory dimension to the Elisabeth Louise Vigée Le 
Brun exhibition (again at Le Grand Palais), with a huge 
mirror diffusing a majestic rose scent – a tribute to “À 
la rose”, one of the painter’s iconic portraits of Marie 
Antoinette, and the inspiration for Maison Francis 
Kurkdjian’s eponymous perfume. 
     What he’s really doing, he explains, is ‘helping 
fragrances leave their bottles’ – blending the worlds of 
art and perfume for a new audience. To which we can 
only respond: ‘encore, encore…’ 
franciskurkdjian.com/olfactory-installations

on the scent of news
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For this edition, we devote this whole section to the many varied ways scent is 
now being artistically expressed – from glass to illustration via photography

nosing around

OlfactOry installatiOns



The art of the
bottle

if the Merchant of Venice bottles on 
p.10 have whetted your appetite to 

start a collection, check out the artful 
Home’s amazing array of hand-blown 
bottles – including this breathtaking 

‘sweet Pea’ bottle by lot allen, priced 
$330. (an on-line swoon is free.)

artfulhome.com

Everywhere we look, perfume houses are collaborating with creatives. To package 
Floris’s trio of new fragrances – named The Fragrance Journals – they enlisted photo-
illustrator Darren Hopes to come up with striking designs evoking the decades each 
scent is inspired by – for 1962, 1976 and 1988. Just groovy…
£140 each for 100ml eau de parfum  florislondon.com

Floris’s Fragrant Journals

Cult Perfumes author Tessa Williams 
has now poured her passion for 
fragrance into home scents. The 
Elements collection evokes Air, Fire, 
Water and Earth via a candle and a 
home spray in each collection – and 
Tessa is generously offering one set in 
Fire and one in Earth to lucky Perfume 
Society VIPs. Earth blends citrus notes 
of citrus over patchouli, cedarwood, 
leather, sandalwood and vetiver, while 
Fire smoulders with woody-amber 
notes, incense and good-enough-
to-eat elements of vanilla caramel 
alongside smoky Lapsang Souchong. 
Enter the giveaway via our website 
(put ‘Tessa Williams’ in the SEARCH 
box). Feeling impatient? Find the 
collection at: roullierwhite.com

tessa WilliaMs is in 
Her eleMent(s)
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scented scOOPs
Coppa Maga’s ‘healthier’ ice creams 
definitely tick all our boxes: stevia-
sweetened (so fewer calories), 
utterly delicious – and created with 
fragrant ingredients like rose petals, 
bergamot and grapefruit. They’re 
a treat for several senses (and have 
become our 4 p.m. go-to snack, in 
The Perfume Society offices!) 
From £2.99 for 125 ml. 
coppadellamaga.co.uk

the Mini Moderns festival set is a personal tribute from founders of the 
much-loved Mimi Moderns interiors brand, Mark Hampshire and Keith 
stephenson, to the 1951 festival of Britain. each votive features a different 
pattern from their day-tripper collection of wallpaper: four candles  
encapsulating quintessential Britain in their scents, from sea spray to Gin 
fizz via tea & fig and eastern Orange Blossom. 
£26 for four 70g candles minimoderns.com

on the scent of news
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+

MaKe liKe a crOWd…
4160 Tuesdays Perfumer Sarah 
McCartney cleverly crowd-funded her 
latest project: four new scents, with 
each 100ml size of The Four Mysteries 
accompanied by a 1930s-style ‘cosy 
crime’ story. Choose from The Search 
for Flora Psychedelica, The Mystery 
of the Buddhawood Box, Up the 
Apples & Pears – and possibly our 
favourite, Captured by Candlelight 
(see also p.39): when the lights go 
out at Dolderbury Hall a portrait goes 
missing, but which one was it…? Spritz 
generously, to set the scene.
The Four Mysteries £100 for 100ml eau 
de parfum and book
4160tuesdays.com

Drawings  
for Drawers
Woods of Windsor have a stunning 
new look – taking their inspiration 
from modern and vintage flower 
illustrations. We love the scented 
drawer liners (which double as 
fragrant gift wrap), in a choice of 
True Rose or Bergamot & Neroli 
– but our suggestion is that every 
pack should come with a set of 
colouring pens…
£9.95 for five sheets

a fesTivaL of fabuLous-ness

Cubism is not a 
reality you can 

take in your hand. 
It’s more like a 

perfume, in front 
of you, behind you, 

to the sides, the 
scent is everywhere 
but you don’t quite 

know where it 
comes from.

Pablo Picasso

“

”
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The stop-you-in-your-tracks cover 
of this edition of The Scented Letter 
is by genius Italian photographer, 
Roberto Greco. Living in Paris for 
the past four years, Roberto has 
styled and shot some of the most 
astonishing perfume pictures we’ve 
ever seen – from those resembling 
the still life paintings of Old Masters 
to contemporary explorations of 
molecular fragrances.
     As Roberto explains: ‘I’ve always 
been obsessed with scents, so it 
seemed obvious to translate that into 
photographs.’ He first trained as a 
horticulturalist from the age of 14, 
explaining that was ‘simply to learn 
more about the plants I loved – not 
as a career choice’ – and it wasn’t 
long before his passion for perfume 

collided with his love of cameras. 
‘I studied the technical aspects of 
photography first. That’s vital; then 
the creativity can bloom.’ 
     Capturing the character of 
invisible smells with your own 
signature style is the mark of a true 
artist – something Greco excels at. 
He now works for a range of perfume 
houses – Le Galion and Beaufort 
London among them, as you can see 
above. He observes, ‘The best type 
of collaboration is when client comes 
to me with an open mind, ready to 
talk and hear my point of view, too. 
As a perfume lover I’m no stranger 
to this world, and it’s exciting for me 
to “study” the perfume’s composition 
and to create a universe 
around it.’ 

     Roberto’s work has been exhibited 
in galleries around the world – in 
Paris, Venice, Zurich, Milan, Los 
Angeles and beyond – but when 
asked if he sees the perfumes he 
captures as artworks in themselves, 
Roberto replies with an emphatic 
‘Of course!’, adding: ‘I don’t see 
any difference between me and the 
“nose”, or an art director behind a 
brand.’ Three years ago, Roberto 
trialled scenting one of his  own 
exhibitions – but although he felt it 
added another layer of interest, he 
wasn’t wholly satisfied with the result. 
However, ‘just stay tuned to see 
what’s coming next,’ he smiles.
     Roberto now teaches his own 
workshop once a year (see his 
website for details), and advises 
students – or indeed any amateur 
photographer – ‘not to look too much 
at what others are doing. You can be 
inspired by their work, but try to find 
your own aesthetic.’ 
     We will most definitely continue 
to follow the work of this talented 
photographer, with his own 
extraordinarily distinctive style. And 
we encourage you to check out 
Roberto’s website for more examples 
of his breathtaking images – which so 
beautifully transform air into art…
robertogreco.biz
By Suzy Nightingale

The art of (perfume) photography



A mere 10 minutes on a Vaporetto 
crossing the sun-dappled, turquoise waters of 
the Venetian Lagoon and you stand on the island 
of Murano where, for centuries, art and alchemy 
have transformed sand, soda ash and limestone 
into splendid glass vessels housing the world’s 
most precious ingredients. 
     Not the first to make glass - Syria, Egypt and 
Palestine may stake that claim – the Venetians 
surely mastered it. Venice has forever stared 
outwards to the wide sea beyond and the fleets 
of ships traversing the Spice Route brought 
exotic cargo and skilled workers from all over 
the world to their shores in order to satiate the 
hunger for luxury that raged in the hearts of the 
aristocratic citizens. 
     When the princess Teodora Ducas – daughter 
of the Emperor of Byzantium – married the Doge 
Domenico Selvo in 1060, it can be said that the 
grand Venetian tradition of perfumery truly 
began. And of course, the very best scents 
really ought to be contained in the most 
exquisite of vessels, reasoned Venice’s rich 
citizens. The fact that glass-blowing had 
already begun as an Eastern skill, far more 
than European, only played to Venice’s 
favour – for along with its bitter rival, 
Genoa, this port had by far had the best 
connections to the Orient. Venice not 
only embraced these twin foreign arts 
of glass-blowing and perfumery; having 
refined and perfected them, it claimed 
them entirely.
     Thus Venice became the very 
epicentre of the art of European 
perfumery – and on the tiny island of 
Murano the glassworks grew. Many 
sources suggest the artisans were 
gathered on this separate island to 
prevent risk of fire from the furnaces 
in the more heavily populated areas of 
the city. But in the highly political world 
of the Venetian court, it’s also highly 
likely the lucrative industry was easier to 
control within a contained area. 
     Just as in Paris and London, while 
the quality of the goods increased, so 
did the skills required to perfect them, 
with master craftsmen sequestered in 
prestigious guilds to protect their trades 

and reputation. Ingeniously, the Venetian 
government decreed that artisans working 

in the glass trade were rewarded with a 
privileged social status – their daughters 

allowed to marry into the most noble of 
Venetian families, thereby encouraging their 

offspring to carry on the trade and keeping 
highly valuable trade secrets within the families. 
     Highly elaborate and ultra-refined techniques 
led to specialised glass such as enamelled 
(smalto), threaded with gold (aventurine), multi-
colored (millefiori) and milk glass (lattimo). 
Along with that ideal trade route location, these 
innovations ensured a world domination of 
artistic glass that has lasted for centuries, through 
artisans toiling in extreme heat, employing 
centuries-old techniques to craft everything from 
gob-smackingly immense chandeliers, museum-
worthy fragrance flacons, miniscule animals the 
size of your little fingernail and life-size beasts 
you could saddle up and sit on.
     Fast-forward and a new perfume house 
(launched in 2011) – The Merchant of Venice 
– has once again put the city on the global 
fragrance map. Taking on the challenge of 
updating a magnificent palazzo, The Merchant 
of Venice – owned and run by the Vidal family, 
who’ve been renowned in perfumery for over 
a century – has also turned what was once a 
slightly crumbling textile museum into the 
Museo del Profumo, through a collaboration with 
the Fondazione Musei Civici of Venice (Venice 
Museums Foundation. 
     This Palazzo Mocenigo has now been restored 
to its former glory and re-opened to the public 
– and in particular, the Vidal family has focused 
on careful preservation of perfume flacons (some 
even dating back before Christ!), perfume-
making equipment and related materials. The 
palace now houses eight rooms dedicated to the 
history of the Venetian Perfumery Art: a must-
visit for any fragrance lover. Perfume bottles, raw 
materials and ancient manuscripts are displayed 
in themed settings around the palace – on full 
public view rather than shut away in cabinets. It’s 
the largest collection of its kind in existence.
     With such a rich – in every sense of the word 
– heritage, it’s perhaps no wonder that the Vidal 
family has sought not only to protect the history 
of Venetian perfumery, but to celebrate the art 
that carries on to this very day. The Merchant of 
Venice has set out to pay homage to the city’s 
glorious cultural tradition via contemporary 
fragrances to be worn and treasured, in beautiful 
bottles that meld the art of perfume and glass. 
     In keeping with the Venetians’ love of beautiful 
things, they’ve released several Merchant of 
Venice collections of fragrances – some decanted 
into stunningly colourful flacons inspired by the 
island of Murano, tied with golden tassels and 
housed in book-like cases with maps showing the 
historic seafaring routes. 
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mind-blowing glass-blowing
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glassofArt
Suzy Nightingale travelled to Venice to 
research the beautiful bottles that link  

The Merchant of Venice perfume house  
to the history of scent itself…
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“[Bottle] 
inspirations 
include the 
colourful 
paintings 
of Paolo 
Veronese, 
the Doge’s 

Palace, and 
the legendary 

Carnival”

Below: glassblowers at work on the island of Murano, where 
Merchant of Venice now also has a new ‘concept’ store

Centre, above: a line-up of The Merchant of Venice flacons; left, 
the ‘Archetipo’ bottle; above, a room-set in the Palazzo Mocenigo 
perfume museum – a must-visit for scent-lovers



The scented LeTTer   13

Make a 
perfuMed 
piLgriMage…

… to the island of Murano, 
when you visit Venice, to 

watch the glass-blowers 
at work. (It’s fun to dip in 

and out of several factories, 
with an espresso at a canal-

side caffe in between.) Save 
your pennies, though, for The 

Merchant of Venice’s recently-
opened second shop, on Murano’s 
Fondamenta dei Vetrai: a concept 
store showcasing the work of 
master glass-blower Igor Balbi, 
among others – and the only 
perfumery shop on the island. 
     Closer to home, The Merchant 
of Venice offer several affordable 
fragrance collections – all beautifully 
bottled (albeit not in hand-blown 
flacons) and priced from £45 
upwards for 50ml. We’re also fans 
of their Perfumer Kits, £70 each, 
which allow you to explore and mix 
essences in different families, from 
Citrus & Musk to Chypre and more. 
Find all of these at House of Fraser 
and houseoffraser.co.uk
  And may we suggest one more 
way to experience The Merchant 
of Venice for yourself? Their 
latest launch, the lush floral 
Rosa Moceniga, features in The 
Perfume Society’s Try Before 
You Fly Discovery Box, at 
perfumesociety.org/shop

mind-blowing glass-blowing

Within their own wood-panelled flagship boutique in the 
city centre, historic books, artworks and perfume materials 
are dotted around the walls. The scents are presented not 
merely with paper blotters – oh, no; hand-blown Murano 
glass sniffing jars (what else would do?) are instead 
proffered, allowing the notes to blossom as they would on 
skin and offering a more realistic smelling experience. And 
they haven’t stopped there. An even more special bottle 
was commissioned by The Merchant of Venice, to showcase 
the artistry of the glassmakers – a unique piece especially 
made for exhibition ‘New Dialogues Between Glass and 
Perfume’, organised by Fondazione Musei Civici Venezia and 
displayed within the Palazzo Mocenigo over summer 2016.
     The ‘Archetipo’ bottle seen bottom left is made of shaded 
glass, deepest amethyst, plums and indigo fading into a 
transparent crystal. This stunning perfume phial turns out to have 
been inspired by a mosaic from the XIIth Century in the Basilica 
di Santa Maria e Donato of Murano of two proud peacocks – 
traditionally seen as the symbol of immortality and sanctity. The 
design of the phial itself evokes the shape of a wine goblet of 
ancient Greek origin, known as a ‘cantaro’ – and itself a symbol of 
the divine grace, from which the peacocks drink. 
      The Archetipo happens to be a look-don’t-touch piece. But to 
create more accessible flacons that can be bought by collectors 
– perhaps keen to elevate their favourite scents to spot-lit, almost 
museum-worthy displays in their own homes – the perfume 
house is also working closely with the very best glass-blowers of 
Murano to create amazing hand-made pieces. 
     The Merchant of Venice Murano Art Collection you can see 
on the previous page (and centre left) is exclusive to Harrods. 
The varied inspirations include the colourful paintings of 
Paolo Veronese, the Doge’s Palace, and the almost electric 
colours of the legendary Carnival. At £800-£1,200 a pop, these 
are heirloom pieces to pass down to future generations of 
fragrance and art-lovers. (God forbid the ill-judged jump of a 
pet cat or the careless thrust of a feather duster, though...!)
     Once you’ve chosen your precious bottle, you then decide 
on the fragrance – cleverly, the limited edition perfumes 
themselves are interchangeable. The 30ml barley-twist vials 
are suspended inside like a precious bloom. Will you fall 
for the clove bud, velvet suede, night-blooming jasmine, 
chocolate and patchouli of Orchid Oud? The lime, grapefruit, 
rum and saffron of Secret Rose? Or perhaps the magnolia, 
apple blossom and bay leaves of Pearl Bouquet…? Whichever 
of the nine perfumes you plump for, you’ll be wafting a 
wearable art history.
   And happily, with the arrival of The Merchant of Venice on the 
city’s fragrance scene, this contemporary luxury fragrance house 
looks set to ensure that the floating city’s pillars of art, glass-
blowing and perfumery endure for centuries to come. 
Mocenigo Palace, Santa Croce 1992, Venice 30135
themerchantofvenice.net

Watch The Merchant of Venice’s Murano glass-blowing 
techniques captured on film on the perfume house page we 
dedicate to them on our website, perfumesociety.org
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When you try to describe 
a perfume, a more interesting 
approach to listing ingredients is 
perhaps to think of a character that 
scent might embody. It could be a 
glamorous 1920s dame in sparkling 
jewels, partial to a drop of Cointreau. 
Or an eccentric poet surrounded by 
musty, leather-bound books and half-
smoked cigarettes. And it’s certainly 
a captivating way to engage with 
a scent – quite different to saying, 
‘well, this contains notes of tonka 
bean and ambergris...’

Penhaligon’s seem to think so: 
for their new Portraits series, four 
(soon to be six) eaux de parfum have 
been reimagined as characters in 
a Victorian family saga. There’s the 
philandering head of the household 
Lord George, the scheming Lady 
Blanche, their naïve and romantic 
daughter Duchess Rose and her 
eccentric husband Duke Nelson 
– each captured by a perfume as 
complex as the respective characters 
attached to them. 

But of particular interest to us 
is that to add another dimension 
to the story, Penhaligon’s enlisted 
the talents of award-winning 
Icelandic artist Kristjana S Williams 
to create a series of wonderfully 
surreal artworks representing each 
scented character – which adorn 
the packaging of the perfumes, as 
well as the walls of the Penhaligon’s 

Regent Street store (definitely worth 
a look if you’re London-based or 
bound). Kristjana imagined four 
interconnecting collages, featuring 
traditional Victorian engravings with 
kaleidoscopic colours and surrealist 
detail to bring the weird and 
wonderful world of Portraits to life.

As an artist, Kristjana’s main focus 
is creating dream-like landscapes, 
ranging from urban utopias to 
enchanted woodlands and often 
merging the past and present. 
With intricate historical details and 
bright cheeky characters featuring 
throughout her work, it’s easy to see 
why she was the perfect match for 
Penhaligon’s, who often draw on 
their Victorian heritage in a slightly 
eccentric and off-beat manner. 

When I arrive at her studio in West 
London, Kristjana is finishing up a 
consultation with a client – who has 
commissioned a bespoke piece, 
and is offering interesting snippets 
about her life and family. I try not 
to eavesdrop on such a personal 
conversation, but it’s hard not to 
be intrigued as Kristjana weaves 
together anecdotes and funny facts 
about the family she will be basing 
an artwork upon. While I wait, a team 
member shows me around and gives 
me a brief background on Kristjana’s 
career, which encompasses children’s 
books, furniture, fine art pieces and 
even large-scale mural displays (a 

portrait of an artist

For this issue devoted to the ever-closer relationship 
between scent and art, Viola Levy speaks to artist 
Kristjana S Williams - who has created a series of 
intricate artworks for Penhaligon’s 

Perfume
in picTures
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hologram of which was projected onto 
the Belmond Copacabana Palace hotel 
to celebrate the Rio Olympics). 

Originally from Reykjavik, Kristjana 
moved to London to study graphic 
design and illustration at the 
prestigious Central St Martins. She 
went on to found the concept shop 
Beyond the Valley in West London and 
her experience with screen-printing 
and the process of layering different 
colours at a time sparked her interest 
in collages. Her subsequent venture 
into the art world has seen her create 
exclusive prints for Liberty of London 
and collaborate with the likes of 
Christian Louboutin, the V&A, Fortnum 
& Mason and The Connaught Hotel. 

Despite her glossy client roster, 
there’s nothing that immediately says 
‘fashion’ when you look at Kristjana’s 
work. Instead, you’re drawn into 
mystical fantasylands of dreams and 
childhood whimsies. Examining the 
works lining the walls of her studio, I 
felt I could spend hours happily gazing 
at these colourful kaleidoscopes of 
maps, skyscrapers, peacocks, tigers 
and dapper gents in top hats, riding 
penny-farthings. 

Snapping me out of my trance, 
Kristjana is ready to chat, offering 
a softly spoken apology. With her 
platinum-blonde hair, cut in a blunt 
fringe, bright lipstick and a smile to 
match, she’s a far cry from the tragic 
stereotypical ‘tortured artist’.

We first touch on her love of 

London. Although the pieces she 
has created for Penhaligon’s are set 
in a fantasy English countryside, her 
adoration for her adopted home town 
is evident throughout her work – with 
many pieces featuring maps of the 
Thames or the city’s landmark buildings 
as their central focus. 

‘The skyline and the history of 
this city are what drew me here,’ she 
explains. ‘I’ve always been slightly 
obsessed with London and its heritage, 
especially places like Penhaligon’s 
– which started out as a Victorian 
barbershop. The fact they have so 
much history is what I find fascinating. 
So I was incredibly pleased when they 

approached me.’
Penhaligon’s Brand Creation 

Director Thomas James contacted 
Kristjana after noticing a piece she 
had created for the Connaught Hotel, 
featuring vivid flora and fauna. ‘For 
“Portraits”, they’d already developed 
the story and the characters and were 
deciding over the packaging. Then 
they saw the Connaught piece – and 
from there, they found me! It was just a 
really good match,’ notes the artist.  

How did the collaborative process 
unfold? “Penhaligon’s showed me the 
whole narrative of the Portraits series. I 
then met perfumer Daphné Bugey, who 
spoke about the different elements 
that went into creating the scents. Not 
only would I be recreating the English 
countryside where the characters live, 
but also capturing the essence of each 
scent itself – so I referenced things 
like tobacco, leather and jasmine. This 
is my first perfume project and it was 
really wonderful; for me, scent has a 
lot of richness in emotion that you can 
translate into art quite easily.’

The story behind the characters 
of ‘Portraits’ is a surprisingly dark 
fairytale of infidelity, social scheming 
and hidden sexual identities. Surely it 
was an artist’s dream to interpret such 
a story? ‘Yes, given the depth of each 
character and the affairs… There was a 
lot of drama, which was great fun! The 
first few versions I created were really 
playful and maybe too much about 
the scents, but as we developed the 

Kristjana’s 
main focus is 

creating dream-
like landscapes, 
ranging from 
urban utopias 
to enchanted 
woodlands

“

”

portrait of an artist
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project over time, it became more of 
an in-depth look at the characters, as 
well as the fragrances – and it all really 
fused together.’

So were the final pieces more 
about the scent or more about the 
characters themselves, I wondered?  
‘A combination of both. I like to 
think of these artworks being like the 
perfumes themselves: you experience 
it once and notice certain things, but 
then experience it again and notice 
something new.’ 

Which is very much what the viewer 
experiences, too, looking at Kristjana’s 
artwork. In fact, it’s clear that Kristjana’s 
detailed style was the perfect medium 
for capturing the essence of these 
scents. If you look closely at each of 

the artworks for Portraits, there are 
many little clues as to what we can 
expect from the bouquet of each 
scent, as Kristjana illustrates: ‘With 
Lord George, there are things like the 
tobacco and the leather briefcase, 
while Lady Blanche expresses the rose 
bouquet and the jasmine, as it’s much 
more of a feminine fragrance.’

As you might imagine, putting 
these intricately detailed collages 
together is highly labour-intensive. “I 
use a lot of Victorian and Edwardian 
engravings in all of my work, with an 
assortment of paper cut-outs to create 
both background and foreground. 
A lot of it is research, research… 
research! You find a tree for example 
– then you scan it in, correct the 

colouring, cut it out and clean it up 
etc. It’s massively time-consuming - 
finding a little bit of foreground here, 
some background there... For this 
project I wanted to create a seamless 
kind of landscape where the Portraits 
characters live, so all the pieces for 
each of the characters had to have a 
sense of continuity.” 

It’s clear the dramatic landscapes 
Kristjana grew up with have been a 
big influence on her art. ‘Iceland is a 
powerful place of nature - a real mix 
of the elements. Anyone from there is 
always Icelandic at heart – that sense 
of being strong and no-nonsense. You 
don’t get a lot of wilting willows in 
Iceland – it’s far too cold for that!’

How would Kristjana sum up her 
homeland in scent? ‘For me it’s the 
frozen sea, when it’s salty and cold 
first thing in the morning. That scent 
really hits you when you’re walking 
across a black sandy beach, with 
half-frozen icy snow. Also … liquorice, 
blueberries, dried moss and volcanic 
rock.’ (‘And ash…!’ pipes up Bibi, her 
assistant - and fellow Icelander.)

Kristjana has now discovered a real 
passion for fragrance. ‘I didn’t realise 
how fascinating a subject it is. I visited 
Penhaligon’s and tried quite a few of 
their other scents. I understand now 
that the way they create each of their 
perfumes is an art form in itself. I’m 
going to be working a lot more with 
them –  so I’m feeling very lucky.’ 

So does Kristjana have a favourite 
scent from the Penhaligon’s portfolio? 
‘I like [The Tragedy of] Lord George 
from the Portraits collection – it’s 
really very masculine, with smoky, 
leathery accords…’

The rest of us eagerly await the 
next instalment in the Portraits saga. 
And the intricate, intriguing drawings 
that go with them – with their Narnia-
like invitation into another world… 

For more about Kristjana’s work, visit 
kristjanawilliams.com. Via her 
@kristjanaswilliams Instagram, you 
can also see her at work (including a 
mini-film or two). 

The Penhaligon’s Portraits series is 
available in Penhaligon’s stores and 
online, priced £178 each for a 75ml 
eau de parfum  penhaligons.com

Kristjana Williams, 
who has also worked 
on artworks for two 
new Penhaligon’s 
Portraits characters
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perfumery’s little helpers

You thought every fragrance was created from scratch? 
Persolaise reveals a secret world of complex, hidden ingredients 

– exploring the role of ‘bases’ in the perfumer’s art…

Ace of bases
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For a few moments, forget rose petals, citrus 
peel and burning incense. Picture this instead: the humble 
stock cube. You’ve probably got one in your kitchen right 
now. You may have picked it up at a local supermarket 
or you might have decided to go for a slightly more 
‘artisanal’ version available at a trendy food stall. Or 
perhaps you make your own from a favourite stock recipe, 
then pour it into an ice tray to form convenient doses for 
future use. Either way, I strongly suspect there’s a stock 
cube stashed in your kitchen somewhere. 

Now I’d like you to think about how you use it. Do you 
pop one into your Bolognese sauce? Do you throw it into 
your stew and dumplings? Sneak it into a stir-fry? Chances 
are, the unassuming little cube finds its way into a wide 
range of your dishes, giving all of them a special kick 
without ever dominating or making them taste same-y. 

Why do we use stock cubes? Mainly because we 
think they improve our food. But they also make life 
easier. Yes, we could put together a perfect blend of 
meats, vegetables, spices and herbs to add to our 
dishes each time we cook. But then again, we could 
also save ourselves a great deal of time and 
effort by unwrapping a tiny cube, flinging it 
into a saucepan and breathing a sigh of 
satisfaction as we watch it sink into a 
bubbling sauce. 

So: what does all this have to do 
with perfume? Well, if we think of the 
stock cube as a ready-made blend 
of certain ingredients – a kind of 
‘building block’ of cooking, if you 
will – then that brings us very close 
to an understanding of an extremely 
important aspect of fragrance history: 
the use of perfumery bases. 

Not to be confused with ‘base 
notes’ (woods, patchouli, resins, etc.), 
these blended bases are the perfume 
world’s equivalent of the stock cube 
– except that there are hundreds (if not 
thousands) of them available to perfumers, 
varying tremendously in terms of their complexity

The number of perfumes containing one or more bases 
is too vast to count. Indeed, many people in the fragrance 
industry believe that the history of 20th Century scent-
creation cannot be separated from the history of bases.

Very little has ever been written about these bases – 
yet it really is no exaggeration to state that some of the 
most iconic perfumes ever made wouldn’t have existed 
without them. Finding information about them is tricky, 
partly because of the secretiveness of the fragrance world, 
but also because many of the bases were put together at 
a time when record-keeping wasn’t as scrupulous as it is 
now. However, an understanding of their significance is 
vital to any self-respecting scentusiast.

To explain how and why bases came about, it may 
help to refresh our knowledge of the origins of modern 
perfumery. With the exception of a few brands (for 
example Chanel, Caron, Guerlain and, lately, Hermès 
and Dior) most perfumes aren’t actually made by the 

companies whose names are on the packaging. Instead, 
the job is outsourced to one of several (often multi-
national) fragrance creation companies, who employ teams 
of expert perfumers to create a massive proportion of the 
fragrances available on our high streets.

Few ordinary shoppers have ever heard of these 
companies, but chief among them are Givaudan (based 
in Switzerland), Firmenich (also Swiss) and International 
Flavors & Fragrances (from the USA). Many were 
established well over a century ago – which brings us to 
the next step in our history lesson…

Before these companies started making perfumes 
for brands, their main function was to extract or ‘invent’ 
single ingredients. Using the genius of their chemists 
and technicians, they went on to devise more unusual, 
innovative materials, many of which allowed perfumers to 
add novel dimensions to their olfactory palettes. 

This wasn’t always an easy task: as Thierry Wasser, 
Guerlain’s in-house ‘nose’ explains, some of these 
materials proved very potent and quite tricky to handle. 

‘Those companies soon realised that they had to put 
their new materials in a little compound,’ he  

says, ‘because that made it much easier  
to use them.’ 

Take isobutyl quinoline, for instance. 
Today, its explosive, abrasive, leathery 
personality is familiar to perfumers. 
But when it was first isolated decades 
ago and put forward as a potential 
ingredient, fragrance-makers didn’t 
know what on earth to do with it.

So, in order to make it easier to 
use (and therefore more commercial), 
the wizards at a company called De 
Laire wrapped it in a ‘base’ which 

contained several other ingredients, 
blended together to create a 

harmonious effect. They called this 
base ‘Mousse De Saxe’. Perfumer Ernest 

Daltroff popped a few drops into what is 
perhaps one of the most beloved scents of all 

time: Caron’s Nuit De Noel. And then it found its 
way into countless other creations, including Habanita, 
Madame Rochas and Calèche, not to mention many more 
Carons. In other words, without Mousse De Saxe, we 
might never have had those classics. 

For anyone interested in learning more about the 
subject, there is one rather serious obstacle, however: 
perfume creators are notoriously reluctant to reveal 
information about their formulae. Ask too many questions, 
and they respond with a poker face, and tight lips. But 
sometimes, they do throw a few tidbits our way. 

For instance, Thierry Wasser states that without 
Firmenich’s Corinal base, Guerlain’s classic Habit Rouge 
‘would be no Habit Rouge.’ Industry veteran Frederic 
Malle maintains that De Laire’s base Coriolane - in his 
words, ‘the best lily of the valley ever made’ - is used 
in Chanel No.5. And according to Will Inrig, research 
historian at Fragrances of The World, even a relatively 
modern creation such as Thierry Mugler’s Angel owes part 

These bases  
are the 

perfume 
world’s 

equivalent of 
the stock cube

“

”



20   The scented LeTTer

of its oversized personality to a base called Dewfruit made 
by Quest (which is now part of Givaudan). 

Thankfully, despite this shortage of info, we do know 
a little bit about some of the bases themselves. Ambre 
83, for instance, is another De Laire creation which pretty 
much defined what we now consider to be the amber 
accord: sweet, slightly smoky and completely sensual. 
(Smell Serge Lutens Ambre Sultan, for an insight into what 
it smells like.) Other examples include Cassis 345 from 
Firmenich, a blackcurrant base which can be found 
in several Jean-Claude Ellena creations, as well 
as Lilas 7 (a well-regarded lilac base made 
by Givaudan), and Dianthine (widely 
considered to be one of the finest 
olfactory expressions of carnation). 

Sadly, the area of this topic in 
which details are most difficult to 
track down is the identity of the 
actual individuals who put together 
these vital building blocks of 
modern perfumery. We know 
that Edmond Roudnitska, creator 
of Eau Sauvage, Diorissimo and 
Femme, also made bases during 
his career. ‘This is why he was so 
good technically,’ maintains Malle. 
Beyond this we have just a few 
names, such as Marie-Thérèse De 
Laire (Mousse De Saxe); Marius Reboul 
(Lilas 7 and Muguet 16); Georges Fraysse 
(Animalis). Many of the others, according 
to Wasser, are ‘lost in space.’

Here I need you to take a deep breath – 
because the complexity of this subject doesn’t end 
here. While it’s true that the main reason for the creation 
of bases was to ‘showcase’ challenging materials and 
render them easier to construct around, there were other 
factors at play too. Sometimes, a base was simply a handy 
short-cut to creating a certain effect. ‘I remember Jean-
Paul Guerlain telling me,’ says Inrig, ‘that when he was 
working out a perfume, he wasn’t going to take the time 
to work on his own muguet, or on his own carnation, when 
Muguet 16 and Dianthine were in existence.’

Sometimes, bases proved a clever way for companies 
to ensure the continuing custom of perfumers – because 
the only way to add a certain note or accord to a fragrance 
was to buy a particular base from a specific company. 
Bases were formulated to deliver a unique quality which 
would keep perfumers coming back for more of the same.

As years passed and fashions shifted, the use of bases 
began to diminish. For one thing, perfumers came under 
increasing pressure to have greater control over their 
formulae, so they could no longer keep using bases – the 
contents of which would always be a mystery to them. As 
Wasser explains, ‘Nowadays, people want transparency. 
They want to know. And in a base, things are less 
transparent.’ This is particularly important at a time when 
anti-allergen regulations force vintage fragrance recipes 
to be reformulated. This process is tough enough when a 
perfumer knows exactly which ingredients have gone into 
a scent, but it becomes near-impossible when a fragrance 
relies on an old base. ‘With reformulations,’ says perfumer 
Francis Kurkdjian, ‘when you need to take one ingredient 
out of a pre-mixed base, you have to start from scratch.’

Wasser continues to use bases in Guerlain’s classic 
creations; he says they would lose their personality without 
them. But in general, the reason for the decreased reliance 
on bases is almost certainly our changing tastes. ‘The 

complexity that exists in perfumes of a certain 
era,’ says Inrig, ‘frequently comes from the 

fact that bases were being used. Bases 
don’t necessarily lend themselves very 

well to clarity. For example, L’Origan, 
which is a formula that depends 
heavily on bases, isn’t what I would 
call a very “clear” perfume, but it 
is a very rich perfume.” Rightly 
or wrongly, complexity isn’t in 
vogue. As Wasser says, ‘Today, 
people want things that are very 
straightforward. That’s why I think 
bases are not so popular now.’

That’s not to say bases aren’t 
being used at all in new creations.
We wouldn’t be having our current 

oudh-mania if it weren’t for the 
fact that many of the ingredient-

producing companies now offer their 
own ingenious oudh bases, making 

it easier for perfumers to use this very 
challenging ingredient. But there’s no doubt 

that those wondrous building blocks are not as 
vital a part of the creative process as they were during 

the first half of the 20th Century. 
Bases accompanied perfumery through its golden age. 

They became the very soul of countless classic scents. And 
they cemented the success of companies which continue 
to dominate the global fragrance industry today – and 
truly, their importance cannot be overstated. So the 
next time you reach for a sniff of a vintage favourite – or 
perhaps pop a stock cube into your tomato soup – do 
spare them a thought. in
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perfumery’s little helpers

These beautiful vintage advertisements all showcase fragrances which featured complex bases in their construction: Caron’s Nuit de 
Noel, Coty L’Origan, Caron (again) with Pour un Homme, and the iconic Madame Rochas, from Marcel Rochas



‘These boots were made for walking’, sings 
Nancy Sinatra in the soundtrack for Guerlain’s La 
Petite Robe Noire adverts. And in this case, these 
boots might have been made for walking up to 
an awards podium to collect a slew of trophies for 
those ads: a British Fragrance Foundation Award, 
Best Global Advertising (Grand Prix Stratégies), 
Audacity Award (Marie-Claire), and more. 

At a time when the stakes for new launches 
have never been higher – many that don’t make 
the cut disappear from the shelves within a 
year – advertising can play a vital role in getting 
a creation noticed. And really, there was no 
escaping the mini-films for La Petite Robe Noire, 
as their black silhouetted ‘heroine’ sashayed 
through 3-D cityscapes in London, New York, 
Venice and Moscow. (Find the lot on YouTube, if 
you want a delicious catch-up.)

The talents behind the campaign, it emerges, 
are Florence Deygas and Olivier Kuntzel 
(Kuntzel+Deygas): illustrators and film-makers, 
who work out of a contemporary artist’s workshop 
in the shadow of Montmartre, hidden at the end 
of the courtyard of a typical Parisian building. 

Actually, the pair observe, they consider 
themselves ‘creators of characters’. Their work 
spans everything from cinema to the worlds 

Key to the success of Guerlain’s 
blockbuster La Petite Robe Noire 
isn’t simply Thierry Wasser’s fruity-
floral ‘juice’ – it’s the toe-tapping, 
show-stopping, award-winning ad 
campaign created by two leading 
French illustrators, reports Jo Fairley

DRESS foR 
SUCCESS

(little black)

these boots were made for spritzing

22   ThE scented LETTER



ThE scented LETTER   25

of luxury via beauty, via physical objets. Career 
highlights? The opening title sequence of 
Steven Spielberg’s movie ‘Catch Me If You Can’ 
(featuring Leonardo DiCaprio), the creation of a 
design classic – the MiCha lamp (it looks like a 
cat – see BELOW/OVERLEAF/WHEREVER), and 
a long collaboration with the super-cool Paris 
concept store Colette, ‘which used our characters, 
Caperino and Peperone, two black Italian 
existentialist dogs’, recall the playful pair.

The traditional route, of course, is to choose a 
celebrity ‘face’ to front a new fragrance. But in the 
case of La Petite Robe Noire, Deygas + Kuntzel 
opted for… a frock. Well, not just any frock but an 
animated Little Black Dress: a silhouette whose 
playground would be all of Paris, and beyond. 
‘Instead of creating just a character that would 
wear this little black dress and live a beautiful 
adventure, we wanted the dress itself to be the 
main character,’ explains Florence. ‘The dress 
was to come alive and become the young women 
herself.’ You never see the figure’s features – and 
that’s the whole idea. ‘The intention was that La 
Petite Robe Noire would remain incognito and 
allow women to identify themselves with this 
muse…’

It’s Florence who first puts brush to large-
format paper at the start of each new campaign. 
‘Our initial creative stimulation comes from 
the drawings, drawn freely with ink.’ Make no 
mistake: this is an exceptionally time-consuming 
and laborious process, in an age when visuals 
can speedily be digitally manipulated by one 
man and his mouse – but that way, she explains, 
‘there’s room for lots of nice surprises, born in a 
spontaneous way.’ 

Afterwards, high-tech equipment comes 
into play, creating a textured cut-out landscape 
through which La Petite Robe Noire dances to that 

Oliver Kuntzel and 
Florence Deygas 
surrounded by some 
of the thousands of 
sketches drawn for 
La Petite Robe Noire
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these boots were made for spritzing

of beauty, fashion and physical objets. 
Career highlights? The opening title 
sequence of Steven Spielberg’s movie 
‘Catch Me If You Can’ (featuring 
Leonardo DiCaprio), the creation of 
a design classic, the MiCha lamp (it 
looks like a cat – see right), and a long 
collaboration with the super-cool Paris 
concept store Colette, ‘which used our 
characters, Caperino and Peperone, 
two black Italian existentialist dogs’, 
recall the playful pair.

The traditional route, of course, is 
to choose a celebrity ‘face’ to front the 
campaign for a new fragrance. But in the case of 
La Petite Robe Noire (LPRN), Kuntzel + Deygas 
opted for… a frock. Well, not just any frock but 
an animated Little Black Dress: a silhouette 
whose playground would be all of Paris, and 
beyond. ‘Instead of simply creating a character 
that would wear this little black dress and live a beautiful 
adventure, we wanted the dress itself to be the main 
character,’ explains Florence. ‘The dress was to come alive 
and become the young woman herself.’ You never see the 
figure’s features – and that’s the whole idea. ‘The intention 
was that LPRN would remain incognito and allow woman to 
identify themselves with this muse…’

It’s Florence who first puts brush to large-format paper 
at the start of each new campaign. ‘Our initial creative 
stimulation comes from the drawings, drawn freely with ink.’ 
Make no mistake: this is an exceptionally time-consuming 

and laborious process, in an age 
when visuals can speedily be digitally 
manipulated by one man and his mouse 
– but her way, she explains, ‘allows 
room for lots of nice surprises, born in a 
spontaneous way.’ 

Next, the latest high-tech equipment 
comes into play, creating a textured 
cut-out landscape through which LPRN 
dances to that so-catchy soundtrack. 
And, observes Olivier: ‘We find this 
approach between the raw drawing and 
the sophisticated technology exactly 
what we’re looking  for artistically.’ The 

process of creating each ad takes between six to 
eight weeks – ‘but thinking about LPRN occupies 
us for way longer than that. We conceive all the 
stories in advance – and we’re like the creators of a 
series who think about the development of future 
episodes. We live in her universe,’ smiles Florence, 

‘and she lives in ours…’ 
The pair is intimately involved in reinterpretations of 

the stories for different media, too. Going beyond the 
adverts themselves, the launch campaign – devised by 
Guerlain’s own creative team without any involvement from 
an outside agency – saw free-standing cut-out silhouettes 
displayed in department stores around the world, with a 
special dedicated exhibition staged at 68 Champs-Élysées, 
the beating heart of Guerlain’s glamorous universe, in the 
Art Nouveau building where roots were put down by the 
fragrance house in 1914. 

      The intention was that La Petite Robe Noire would remain incognito         and allow women to identify                   themselves with this muse“

Above, the cat-like 
Kuntzel + Deygas 

MiCha lamp. Below: 
editions of Guerlain’s 

blockbuster, set 
among the adverts’ 

cityscapes



There’s merchandise, too: you can 
find La Petite Robe Noire iPhone 
covers, notebooks, scarves and a 
suitably black (fragrant) tea – in the 
boutique. You’ll even find scented 
driving gloves, surely the ultimate LPRN 
indulgence. 

But let’s not forget the juice which 
inspired all of this creativity. We 
remember well when La Petite Robe 
Noire first appeared in Guerlain’s 
Exclusive Collection, in 2009, 
initially sold only in the Paris stores 
– a collaboration between Thierry 
Wasser, now Guerlain’s in-house 
‘nose’, with perfumer Delphine Jelk. 
(She’s said to have been inspired by 
eating a macaron.) In 2012, Thierry 
was invited to ‘reinterpret’ that 
fragrance – with the aim of attracting 
a new generation of Guerlain-lovers, 
tweaking it to up the white musk and 
Bulgarian rose in the fruity-floral. 

This utterly feminine fusion of ingredients, 
including black cherry, patchouli and rose – in 
audaciously generous doses – is decanted into glass 
design legend Serge Mansau’s spin on the classic 
Guerlain heart-shaped stopper bottles, featuring 
the La Petite Robe Noire dress. The scent itself is 
tinted, too, depending on its concentration. (The 
most recent, La Petite Robe Noire Intense, is the 

prettiest blue, the original was 
mauve, and Eau Fraîche – a.k.a. 

Ma Robe Pétale – is the palest, 
ethereal green.) Limited 

editions often appear – 
and rapidly sell out, each 
decorated a little differently 
by Kuntzel + Deygas. 

On their own website, 
LVMH – Guerlain’s parent 

company – go so far as to feature 
the story of the campaign as a case 
study for ‘How do you successfully 
launch a new perfume?’ The reality 
is that few fragrances ever enjoy 

success to rival La Petite Robe 
Noire’s. It lays claim to the title of ‘best-

ever launch in the history of women’s 
fragrance’, in France; by the end of 2012, it 

was ranked No.2, remains a bestseller – and then there’s 
that mantelpiece-ful of awards...

All of which just goes to show what can be achieved 
when the perfumer’s art meets the illustrator’s art. In 
perfect, toe-tapping harmony. 

Do watch the ‘Making of La Petite Robe Noire’ films (just 
search on YouTube). And for yet more fascinating insights 
into how Kuntzel + Deygas sketch and animate these ads, 
visit kuntzeldeygas.com/blog, and scroll down for ‘La 
Petite Robe Noire’. 
guerlain.com
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from garden bridges to gorgeous bottles

When Christian Louboutin unveiled his debut trio of fragrances this autumn, it 
wasn’t just the perfumes which made waves. Because (as Jo Fairley discovers) he’d 

enlisted one of Britain’s most significant designers, Thomas Heatherwick – better 
known for his Olympic cauldron and that controversial garden bridge scheme – to 

design the ground-breaking bottle, a true feat of the glass-blower’s art

Sculpting
geTs   sexy
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from garden bridges to gorgeous bottles

“

”
As we see throughout this edition of The Scented 
Letter, fragrance bottles can be true objets d’art. But 
none more so, perhaps, than the new Christian Louboutin 
bottles: tactile and hypnotically visual, glass undulating 
and wrapping the bottle form to capture light, play with 
transparency and reveal the intense colours associated with 
each individual fragrance. And with a ‘hole’ in the middle, 
unlike anything the perfume world has ever seen…

Laments Louboutin: ‘I could never understand why 
beauty packaging was so ugly. For me, every corner of 
the object has to be taken into consideration.’ Thus his 
nail polishes are already packaged in bottles with stiletto-
inspired tops, his lipsticks in gold bullets. 

Known for his charming but demanding perfectionism, 
Louboutin first enlisted the talents of some of the world’s 
greatest noses for the fragrance ‘juices’ themselves. 
Olivier Cresp is the name behind Tornado Blonde, a fresh 
rose kissed by violet and sharp cassis, while Pierre Negrin 
created both Bikini Questa Sera – a rich, enveloping 

jasmine and tuberose – and Trouble in Heaven, with a 
generous dose of patchouli alongside iris and tonka.

The Louboutin team then takes up the story of devising 
a bottle worthy of those scents: ‘Christian worked with 
Heatherwick Studio to create a series of bottles that are 
innovative and ambitious in their design and manufacturing 
process.’ Heatherwick Studio is known for its globally 
important projects, including the London 2012 Olympic 
cauldron, The Hive (a corner-less university building in 
Singapore) and a museum in Cape Town, South Africa 
that gives new purpose to a disused grain silo, among 
many projects. ‘Thomas is a fantastic designer,’ comments 
Christian. ‘He has a wide-eyed energy that I love, which 
he puts into all his work. His design process is the same 
whether he is working on a building or a bottle.’ 

Christian Louboutin and Thomas Heatherwick started 
out with a series of intense discussions. As Heatherwick 
explains: ‘Christian described the architectural way he’d 
been thinking about nail varnish and the lipstick packaging, 

Christian Louboutin

Thomas is a 
fantastic 

designer, he has a 
wide-eyed energy 

that I love

heatherwick and 
Louboutin discuss 
the bottles, left  and 
below – seen here 
before they are given 
an ombré tint
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and how he thought of all the bottles like a city. During our 
first discussions, we were like children; it was like a game 
of table tennis in the way we were throwing ideas around. 
Christian was very open and generous to me and allowed 
me to play with the idea of fragrance and how it could be 
translated into an object.’

After the ping-pong-esque discussions, the process 
of exploration continued through sketching and 
experimentation, followed by a series of prototypes, with 
the design concept based on the idea of folding surfaces, 
manipulating and twisting glass to create a dynamic and 
harmonious flow. ‘We started with the top and the base 
and a very simple rectangular form,’ says Heatherwick. 
‘From there the idea was that the glass goes on a journey in 
between. It is almost as if the bottle turns itself inside out.’ 
(His unlikely inspiration? As he later told Wallpaper, ‘It was a 
type of pastry – a Yum Yum – that I used to have as a child!’)

Glass is a medium Heatherwick was familiar with: ‘an 
extraordinary material that we’ve worked with extensively.’ 

But this project, he continues, ‘was about trying to distil 
everything we’ve learned about it into one small but 
exquisite object.’ What distinguishes this vessel is its central 
aperture, which makes a loop of the fragrance. Louboutin 
wanted to create a flow of perfume within the bottle, 
fascinated by the idea that ‘liquid is alive’ – meaning that 
the liquid should have movement and life within the bottle. 

From concept to finished fragrance decanted into bottle 
took two years – a year longer than planned. It was a glass-
maker’s nightmare, for sure – but being told something 
‘can’t be done’ was never going to stop this dynamic duo.

 ‘I love the beauty and simplicity of the bottles,’ 
concludes Christian, clearly pleased-as-punch with the 
finished product. ‘They have the look of a totem or trophy, 
like a César or an Oscar.’ So: never mind the dressing table. 
These Louboutins may just start a new trend: for showing 
off your perfumes on the mantelpiece… 
Find the Christian Louboutin fragrances at Selfridges/£215 
for 80 ml eau de parfum  selfridges.com

[The bottles] have 
the look of a totem 
or trophy, like a 

César or an Oscar

“

”Christian Louboutin

above right: Loubtoutin 
decides between 
fragrance samples, 
while – here – thomas 
heatherwick inspects 
his sculpture, made into 
glass (far right)
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scent gets social

When it comes to the art of scent, Instagram is proving a great medium for 
bringing perfume alive. We may not yet have scratch ‘n’ sniff screens – but thanks 

to some of these great Instagrammers, you can almost smell the fragrances they’re 
snapping. Here are some of our favourite ‘follows’: vintage bottle collectors, brilliant 
brands and sexy shops. (Just don’t blame us if you’re still scrolling way past bedtime.)

Fragrant#Follows

One of our best-loved scent bloggers, Candy Perfume Boy’s Instagram account 
often puts a smile on our face, with great ‘mini-reviews’, alongside each featured 
scent. (Cake, cats and trainers also occasionally appear.)

Perfumer Francis Kurkdjian posts from his travels, while this Instagram account 
also features incredibly creative shots of his stores, counters and creations – 
recently, arty Paris pics of Grand Soir and Petit Matin. 
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Sydney’s chic-est florist has 
launched a collection of 
fragrances based around white 
florals – and Grandiflora’s 
pictures of flowers and 
bouquets are so evocative, 
we can almost imagine we’re 
smelling them in real life.

A Hong Kong-based recent 
discovery, with the most 
colourful of feeds, Marco Chau 
proclaims: ‘Everything shown 
here is mine’. He’s clearly our 
kind of guy – with a world- 
class stash spanning niche to 
designer scents via vintage.

Another stunning Aussie Insta 
account – this time, for a perfume 
boutique in Melbourne. (Hello, 
is that Qantas…?) Fabulous 
flowers, beautiful bottles and 
architectural gems – and they 
curate some great shots from 
other Instagram accounts and 
#Repost those, too.
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‘Anything related with 
perfumes…’ writes the 
Instagrammer behind this 
account. (We’re guessing he’s 
male, from the bottles in his 
stash.) Felines are occasionally 
mixed in with the flacons – it 
seems to go with the territory.

Want an insight into the 
perfume-making process? 
These Instagrammers are 
Stockholm-based perfumers, 
giving a behind-the-scenes 
peek at the many different 
stages of creation, with some 
lovely shots of their finished 
perfumes. 

Edinburgh-based Alex 
Musgrave is a super-talented 
photographer and blogger 
(ascentofelegance.com) whose 
work has graced the cover of 
ODOU magazine. He posts 
some of the artiest scent shots 
around, we think.

scent gets social



We’re enjoying following the adventures and ever-growing collection of this 
male perfumista, subtitled: ‘EauxLove – Olaf et les Eaux a German perfume diary’. 
He likes to photograph his bottles on his travels – just as we do!

We can’t, alas, understand a single word of this Instagram account – but the 
pictures tell us that Moscow-based Ekaterina Khmelevsky has one of the most 
extraordinary collections of vintage scents we’ve ever swooned over.

We’d love you to follow our Instagram, too – joining our 15,000+ followers (and 
counting). It’s the front-line for news about launches, portraits of the perfumers 
we interview – and a window on our many events. 
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an aromatic life 

Kelly Hoppen MBE is famous for her strong visual sense – having 
created countless stylish interiors, brilliantly fusing East and West 
with their clean lines and neutral tones. But as the designer and 
entrepreneur shares here, smells are also really important to her…

What’s the very first thing you remember smelling?
My grandma’s perfume – which was Lanvin Arpège.

When did you realise that scent was important to you?
I think it is just something I have always known has a great 
effect on me. I certainly associate my grandmother with 
comfort and safety, so whenever I smell her scent it brings 
me straight back to that snuggle, as a child.

What was the first fragrance you were given? 
When I was very young I was given a bottle of patchouli 
oil. I used to buy it from Kensington Market and to this 
day it is one of my favourite smells – in fact it is one of the 
base notes in all of the scents that I have.  

Do you remember the first fragrance that you 
bought for yourself?
The very first perfume I bought was YSL 

memories, dreams, 
reflections
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Kelly’s grandmother’s Arpege; much-
loved smells – and David Beckham, 
whose deodorant has impressed her

Opium at the age of 15 and I’ve worn it ever since. Not a 
day goes past when someone doesn’t comment on it or ask 
what my fragrance is. It’s a classic.

Have you had different fragrances for different phases of 
your life…? 
Although I’ve always worn Opium, I have tried other scents 

in the past. I tried Jean Patou Joy; I’d smelled it on 
someone else once and was at that age – 16 or 17 

– where I was just copying trends, but then you 
realise your own identity is so important. I tried 
Fracas because my mother wore it, but it was 
sickly on me. And of course I attempted Chanel 

No.5 because I thought that everyone should 
wear a classic Chanel – but alas, it didn’t 

suit me either.

The smell that always makes me feel 
happy is…
... Nivea Crème; it’s one of my favourite 
smells. My dad used it when I was little 
and now my partner does, too – so it is a 

scent that just reminds of happy times.

The smell that always makes me feel a bit 
sad is…

… Paco Rabanne men’s aftershave because my 
dad used to wear it – and as I lost him so young 
sometimes that tugs on the heart strings a little. 
Other than that I don’t have a ‘sad smell’ as I 

wouldn’t want it around me if it made me sad!

The scent that I love to smell on a man is…
… My partner usually wears a Cologne 
which is really warm and lovely but 
the other day he had on a deodorant 
on that really caught me off-guard 
and sent my senses a little stir crazy. 
I thought it would have been a very 
upmarket product but it turned 
out to be one of David Beckham’s 



deodorants, available in Boots for a few 
pounds! But it smelled amazing.

The fragrance that I really love to smell on a 
woman is…
... Shalimar is really lovely on a women, I think. To me 
it smells really fresh.

The fragrance from the past that I’ve always wanted to 
smell is…
... my grandmother’s house, once again! There used to be 
a distinct smell of coffee from the cedar cupboard in her 
hallway. It was where she stashed fresh coffee beans and I 
used to automatically feel at home when I got a whiff. I can 
still remember exactly how it smelled. That and the scent 
of fresh hot chocolate wafting from the kitchen, which had 
such an edible aroma!

What is your favourite book about smells?  
The Little Book of Perfumes: The Hundred Classics by Luca 
Turin and Tania Sanchez (below right) really is a classic book 
that tells the story of some of the best and most eternal 
smells throughout the years. 
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KellY 
hoPPen’s 
faVoUrite 
smells

1
 I love the summery scent of 

lemon verbena – it’s a simple 
fragrance, perfect for hot 
summer days. The L’Occitane 
Verbena eau de toilette is fresh, 
zesty and light; in fact, I like it 
so much I’ve become addicted 
to the shower gel too. It’s so 
uplifting.

2
 My own home. It always 

smells of my first candle, Scent 
One, which automatically makes 
me feel relaxed and at ease.’

3
 My daughter Natasha’s 

cooking. If I am staying with her 
(or she is staying with me) and I 
walk through the door and smell 
her cooking, it is such a nice 
feeling! She is an incredible chef, 
brilliant with flavours. It’s always 
exciting and delicious.

4
 An open fire. It’s an obvious 

one, but who doesn’t love that 
smell? It automatically creates 
an atmosphere of calm and 
makes you feel all snuggled 
and warm. It reminds me 

of those cosy country 
nights indoors.

5
 My mother’s perfume, 

Fracas. It smells strongly 
of tuberose. No matter 
who I smell that on it 
always reminds me of 
her – and I love it.  

Above: a classic 
Kelly Hoppen 
interior; Nivea – 
the scent of her 
father and also of 
her partner

Kelly Hoppen 
has created a 
limited edition 
for L’Occitane. 
The Kelly 
Hoppen Almond 
Collection, 
Verbena 
Collection (left) 
and Pivoine Flora 
Collection are 
priced £38 each.
uk.loccitane.com 



Available at John Lewis
Prices start from £50

Available from House of Fraser
Prices start from £42

Parfums de Marly Layton

‘Layton boasts of top notes of Mandarin, Apple and Lavender then 
moves on to a floral combination of Violet, Jasmine and Geranium.

The base notes are composed of Guaiac wood, Patchouli, Sandalwood, 
Cardamom, Vanilla and Pepper’

Available at Harrods
Prices start from £127

Available at House of Fraser
Prices start from £39

‘This fruity ambery Fougère is an
 intense and compelling scent: 

strong, bold, charismatic from the
outset, revealing a heart of sweet 
and tender notes and a distinctive 

signature that stays etched on your 
memory’memory’

Ferrari Man in Red

Vince Camuto Eterno

Kenneth Cole 
Mankind Hero

‘The scent captures the powerful essence 
of a hero with a fresh

 mountain air accord and rich woods 
infused with sexy black Vanilla’ 

‘A masculine scent crafted with fresh top 
notes of Citrus and Mint, Vince Camuto 

Eterno is rounded out by a refined, peppery 
mix of Bourbon and Safron, and a heart of 

earthy Patchouli and Cedarwood’

Available from Debenhams
Prices start from £50

Carven Pour Homme
‘Woody, spicy, aromatic notes

the perfect edition to the Carven
 fragrance collection with an edge of 

modernity’

Autumnal 
Aromas



Celebrate perfumery 
(and shop for Christmas) at Roullier White
Date: thursday 24th November 2016, 6.30 – 8.30 p.m. 
VeNue: roullier White, 125 lordship lane, london, Se22 8Hu 

Join us at one of our favourite 
london perfumeries (in groovy east 
Dulwich) for an evening celebrating 
the perfumer. a trio of fabulous 
creators will be present; you’ll hear 
from bespoke perfumer Nancy 
meiland and ruth mastenbroek 
(also a past president of the 
Society of perfumers), along with 
artist, composer and perfumer 
paul Schutze. tickets are £15 and 
guests will enjoy a 10% store-wide 
discount on the night, taking home a 
gorgeous goody bag. 
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events
explore tHe art of SCeNt 
with Illuminum

our online eVeNtS section is now a noticeboard for all sorts 
of fragrant happenings around the country – so do explore 
(and find out more about any of these events there)

NB  At time of going to press, there was availability for all the events above. We apologise if all spaces have been filled since then, and 
encourage you to revisit the EVENTS page for updates. We also send bulletins to Perfume Society subscribers announcing new events.

RSVP

HoW to 
ImproVe 
your SeNSe 
of Smell 
WorkSHop 

Hastings
Date: Saturday 28th January 
2017, 2 – 3.30 p.m. 
VeNue: Hastings Old Town, 
East Sussex 

We’ve got another of our 
scent workshops coming 
up in the lovely Old Town 
of Hastings, to brighten up 
your January. Join us for an 
afternoon of sniffing where 
you’ll leave appreciating 
fragrance in a new and 
exciting way. We’re also 
organising workshops around 
the country: Scotland, 
Newcastle, Manchester, 
the West Country and 
Birmingham – do watch 
the EVENTS page on our 
perfumesociety.org website 
for the latest updates. 
(Alternatively, e-mail us if 
you’d like us to organise a 
workshop near to you…) 

✷&CourSeS 
WorkSHopS
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Date: Thursday 8th December 2016, 6 – 8 p.m. 
VeNue: Illuminum, 41 Dover Street, London, W1S 4NS 

Join us for an evening 
exploring the curated 
collections of this fine Mayfair 
fragrance house, learning the 
artistry behind the scents and 
hearing about the inspirations 
they’ve taken from modern 
artists. We’ll be joined on 
the night by Illuminum’s 
incredibly knowledgeable 
in-house perfume expert 
who’s been with the house 
from the beginning, helping 
to develop all their scents. 
Tickets are £25 (£20 of which 
will be redeemable against 
purchase on the night), and 
guests will take home a lovely 
goody bag. 
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The FrAGrANCe FAMILIeS

As scentophiles know, fragrances fall into different ‘families’. So we’ve used the same classification system for launches as on 
our perfumesociety.org website. Just look for the coloured strip above the name of the perfume, which is your visual clue to 

the families. (These are listed below.) Most of us are drawn to a specific family/families: once you know which you fall into, that 
colour can act as a cue – and help you take a short-cut to the ones you may want to try first…

latest launches
Want to keep your finger on the pulse-point of the many fragrances being 
unveiled as we hurtle towards Christmas...? Here’s your ‘one-stop-shop’ for 
fragrance launch info (and it’s a must-read, so we’re increasingly told)

The SCeNT OF A GeNT
We’re delighted to unveil our second Perfume Discovery 
Box curated especially with our growing number of male 
followers in mind. It’s also a perfect gift for a scent-loving 
male (of any age), showcasing classic fragrances alongside 
creations from independent and ‘rising star’ perfume 
houses – plus great grooming extras. Priced £15 to our 
VIPs (£19 to non-VIPs), find it at perfumesociety.org/SHOP. 
Among the treats inside you’ll find:

● AGONIST BLACK AMBer

● MILLer hArrIS TeA  
    TONIQUe 

● SALVATOre FerrAGAMO        
      UOMO

● dAVIdOFF hOrIzON

● BULGArI MAN 

first whiffs
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4160 TUESDAYS
CAPTURED BY CANDLELIGHT
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Always a perfumer with a story to tell, 
Sarah McCartney here weaves a 
mysteriously evocative tale in uniquely 
fragrant form with flaming brandy-
soaked fruits, a wood-panelled dining 
room, softly dripping wax candles and 
the tingling sense of anticipation that 
precedes a country house party. If you 
order the 100ml bottle size from the 
4160 Tuesdays website, they’ll even 
send you an accompanying story 
written especially for the scent (see 
p.8) – a feast for all the senses! 
£100 for 100ml eau de parfum
4160tuesdays.com

BELLA FREUD
CLOSE TO MY HEART

Tuberose is so often in-your-face – and 
it’s a love-it-or-hate-it ingredient. But 
this, we think, is an expression of that 
exotic white flower to convert 
tuberose refuseniks. At the heart of 
Bella’s newest – launched during her 
month-long September pop-up in 
Fenwick Bond Street – that note is 
enfolded in jasmine, neroli and rose 
de Mai, on a magnetic base of 
sandalwood, moss, black musk and 
oudh – all as casually sexy as one of 
Bella’s signature sweaters.
£95 for 50ml eau de parfum
bellafreud.com

ARMANI
SÌ LE PARFUM

From darkness comes light via the 
continuation of the ultra feminine 
fragrant story of Sì. An elegant 
contrast of intensified golden 
amber swirled into blackcurrant and 
jasmine exudes the confidence of a 
strong woman who knows her own 
mind and leaves crowds awed in her 
wake. One to wear when you need 
that extra boost - and when you 
want dashing strangers sufficiently 
intrigued to ask the name of the 
beguiling scent you’re wearing.
£114 for 40ml parfum
boots.com

ALEXANDER MCQUEEN
MCQUEEN EAU DE PARFUM

AERIN
TANGIER VANILLE

When Alexander McQueen’s swirl of 
tuberose first launched, in its so-chic 
black flacon, the price-tag was 
definitely couture, the fragrance 
decidedly ‘evening’. McQueen Eau de 
Parfum maintains the vintage spirit of 
the original, retains the signature white 
floralcy (sambac jasmine, tuberose and 
ylang ylang), but it’s as if ethereal light 
has been breathed into the creation, 
via spicy pink and black peppers, 
alongside vetiver. The blush-toned 
bottle’s still a show-stopper, though.
£75 for 50ml eau de parfum
thefragranceshop.co.uk

Definitely Aerin Lauder’s most exotic 
yet – and one to lead vanilla-lovers 
into temptation down a maze of 
mysterious alleyways to a sunlit garden 
over which roses scramble, with Italian 
bergamot delivering a fleeting 
crispness. It’s the smooth, creamy base 
which proves so moreish: that luxuriant 
vanilla, alongside sandalwood, musk, 
tonka bean and benzoin. There are 
lots of delicious, vanilla-y layering 
possibilities, too, via Tangier Vanille’s 
matching body indulgences. 
From £92 for 50ml eau de parfum
esteelauder.co.uk

ATELIER COLOGNE
CAMELIA INTRÉPIDE

Camellia flowers are scent-less – so 
the camellia alluded to in the name of 
this fresh-yet-long-lasting Cologne is 
Camellia sinensis, or the tea plant. 
Atelier Cologne like to weave a story 
around each creation: our heroine 
here is an intrepid female aviator, who 
‘loves more than anything to feel the 
power of the wind’ – in this case, a 
cool breeze of lemon, bergamot, 
nutmeg, camellia leaves, iris butter, 
violet leaf, Turkish rose absolute, white 
leather and amber.
From £160 for 100ml Cologne absolu
selfridges.com 
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CHERYL
STORMFLOWER PLATINUM

Named after the precious metal, 
StormFlower Platinum is a nod to 
platinum’s striking resilience and 
ability to change (rather like Cheryl 
herself). You’ll encounter bold top 
notes of bergamot and lemon 
softened by juicy peach, while the 
powdery heart of rose and honeyed 
orange flower makes for a surprising, 
aromatic interplay with sage, with 
musk, cedarwood and ambroxan 
wrapping you warmly in the dry-down. 
Another sure-fire hit, we predict.
From £23.95 for 30ml eau de parfum
boots.com

CHANTECAILLE
LE WILD

Sylvie Chantecaille believes ‘the last 
great luxury is the wild’ – so here, she 
literally set off into the Brazilian jungle 
to find ‘a wild bouquet of crazy 
flowers’, tossing them into a satchel 
before capturing their exotic magic via 
Headspace technology (imagine a 
camera, but for smells…) A radiant 
white floral, it’s a tempting tangle of 
cool gardenia leaves, Brazilian 
gardenia, Casablanca lily, jasmine and 
tuberose, with ambergris and musk 
pulsing in the undergrowth. 
£180 for 75ml eau de parfum
harrods.com

BYREDO 
UNNAMED PERFUME 

Isn’t it everyone’s dream to name a 
fragrance? Byredo have allowed us 
to do just that with ‘unnamed 
perfume’: an ultra-cool floral-woody 
that comes with a blank label and 
transfer letters. Clean and crisp with 
top notes of gin and pink pepper, a 
spicy edge sits alongside the 
powdery glow of orris and violet, 
while tree moss and fir balsam add 
just a touch of sweet greenness. Just 
one question remains: what will you 
call yours…? 
£135 for 100ml eau de parfum 
liberty.com 

BULGARI
ROSE GOLDEA

So plush and soft is Rose Goldea, in its 
opulent flacon, you could be forgiven 
for first thinking nature itself had willed 
it into bloom. The sueded sister of 
Goldea (last year’s homage to musk by 
Alberto Morrillas), this opens to 
precious notes of Damask rose and 
Egyptian jasmine in honour of its 
inspiration, Queen Cleopatra. Be 
seduced by musk at the heart and 
incense-infused sandalwood in the 
dry-down – and by the bottle, too: 
pure rose gold opulence.
From £37 for 25ml eau de parfum
debenhams.com

A portrait of the sophisticated 
feminine allure that comes naturally to 
the Bottega Veneta woman, jasmine 
and gardenia dance here in peachy 
sunlight on an autumnal afternoon. 
The leathery trail of patchouli and 
vanilla ensures the attraction doesn’t 
fade, and the traditional Italian 
carafe-inspired bottle is embellished 
with their signature intrecciato pattern. 
A timeless beauty that has us 
dreaming of jetting to Italy to twirl in a 
fabulous gown as the sun dips low.
£52 for 30ml eau de parfum
johnlewis.com

BOTTEGA VENETA 
EAU SENSUELLE

BLOOD CONCEPT
XY NUDE WOOD

Cedar and vetiver are twin pillars within 
this shareable ‘David Bowie-inspired’ 
scent, a lascivious lash of woods that 
melds smooth cedar, coconut and 
cinnamon with an androgynous heart 
of supple leather, almond-esque tonka 
bean and the shivering, feminine bells 
of lily of the Valley. A narcotic olfactory 
interpretation of the Thin White Duke 
era, Blood Concept XX Metro Velvet is 
its incense-infused companion 
fragrance – also worth seeking out for 
a decadent plunge into ambiguity.
£125 for 50ml eau de parfum
At Avery Perfume Gallery
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DKNY
FALL LIMITED EDITION

Catch it while you can (the clue is in 
the ‘Limited Edition’ name): this is a 
fragrance as glamorous as the city of 
its birth, New York. Raspberry, cassis, 
bergamot and mandarin make for a 
vibrant introduction, while the floral 
heart pulses with peony, jasmine 
sambac and davana. But the Oriental 
warmth of this seasonal offering 
swiftly sweeps you up, wrapping skin 
in notes of sandalwood, golden 
amber, vanilla and lashings of 
patchouli. ‘Fall’? We’ve fallen.
£42 for 100ml eau de parfum
theperfumeshop.com

ESTÉE LAUDER
MODERN MUSE NUIT

Nuit’s definitely the warmest, darkest 
and most sensual to join the Modern 
Muse line-up – conveyed by the 
smokiness of the juice. As with the 
other Muses, it balances contrasting 
accords – a ‘hypnotic floral’ element 
(blue chamomile, blackcurrant bud, 
jasmine absolute, jasmine sambac and 
heliotrope), alongside an ‘addictive 
woods accord’ of sandalwood, 
ClearwoodTM tonka and Madagascan 
vanilla. Overall? We’d say addictive 
really is the word.
From £50 for 30ml eau de parfum
esteelauder.co.uk

GUERLAIN
NEROLI OUTRENOIR

This is like discovering the dark secret 
of a dear friend: Thierry Wasser here 
enfolds neroli – the brightest of 
elements – in mystery, a chiaroscuro of 
nature in which this luminous blossom 
is enhanced by neroli, then placed into 
sharp contrast with dark woods 
(guaiac, oudh), smoky tea and resinous 
myrrh. Guerlain describe it as ‘a neroli 
infused with melancholy’ – but by 
contrast, this new addition to L’Art et 
Matière Collection totally sets our 
spirit soaring.
£165 for 75ml eau de parfum
At Harrods 

HERMES
GALOP D’HERMÈS

In-house perfumer Christine Nagel 
came across a 1930s archetype for this 
strikingly modern bottle while perusing 
the archives. Christine ‘...understood 
the femininity of leather’ when she 
came to Hermès, entwining the supple 
sensuality with the freshness of rose for 
a preciously bold signature perfume 
presented in the exquisite – and 
refillable – bottle in the luxurious form 
of a pure perfume. A strong statement 
of femininity that represents the 
audaciously spirited Hermès woman.
£183 for 125ml pure perfume
uk.hermes.com

CLIVE CHRISTIAN
NOBLE VII COSMOS FLOWER

A delicious foray into Michelin-grade 
gourmand, Cosmos Flower exudes an 
overt decadence - rich plum perfectly 
balanced with the peachy floral 
delicacy of osmanthus, showcasing the 
cosmos flower’s depth. The powdered 
cocoa of the base is beautifully dry, 
with resinous benzoin swooning into a 
bittersweet caramel for a truly complex 
and properly grown-up ‘foodie’ 
fragranced banquet. As a pure 
perfume, this has given us many happy 
hours of compulsive wrist-sniffing…
£350 for 50ml pure perfume
harrods.com

J. LESQUENDIEU
GLORILIS

The story of this intriguing perfume 
house began in Paris 1903, with 
pharmacist and (later) acclaimed 
perfumer Joseph Lesquendieu – and 
J. Lesquendieu is being revived today 
by his grandson (also ‘J’ - for Jérome). 
Powerfully hypnotic, beautifully 
balanced, Glorilis’s base of vetiver, 
incense and cedar transcends through 
layers of rose, labdanum and 
bergamot – and underlines the 
tradition of artisan perfume 
craftsmanship this house holds dear.
€520 for 100ml eau de parfum
lesquendieu.com
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OLFACTIVE STUDIO 
STILL LIFE IN RIO

Inspired by a photograph that 
captures the freshness of a dawn sky 
before a city has awoken, Still Life in 
Rio is Brazil, freeze-framed in a flacon. 
Opening with cool, fruity, citrusy notes 
of yuzu, ginger, lemon and a touch of 
mint, it later interprets the heat of the 
day via a blend of peppers – Jamaican 
hot peppers and pink pepper fused 
with coconut water for tropical 
warmth. Notes of Brazilian copaiba oil, 
rum and leather ultimately make for a 
truly carnival-worthy scent. 
£75 for 50ml eau de parfum 
roullierwhite.com

MOLTON BROWN 
ROSA ABSOLUTA 

Molton Brown have brilliantly 
bottled the scent of a sultry dark 
red rose, fused with a trio of sweet 
fruits and wrapped in violet leaf for 
a hint of powder, with undertones 
of earthy patchouli, cedarwood 
and labdanum. The light freshness 
of rose paired with spicy notes of 
clove and cinnamon give it the 
depth it needs to glide seamlessly 
from day to night – and it’s still 
purring gently on our skin at the 
end of the eve, we’re finding.
£39 for 50ml eau de toilette 
moltonbrown.co.uk

MISSONI
EAU DE TOILETTE

Missoni’s striking bottle reminds us of 
a Tequila Sunrise, its colours melting 
into one another – definitely as 
radiant as the luminous ingredients 
within. Zesty blood orange, rosehip, 
juicy nashi pear and  sheer floral 
traces of waterlily, freesia, rosewater 
essence, peony and a new-to-us 
ingredient – Rosyfolia – unfold their 
petals as the fragrance skin-warms. 
But it’s the notes of heliotrope, musk 
and a rich woodiness that linger 
languidly after the sun’s finally set.
From £38 for 30ml eau de toilette
houseoffraser.co.uk

MICHAEL KORS
MIDNIGHT SHIMMER

The towering Michael Kors bottle’s got 
its sparkly frock on, with a cascade of 
gold against a dark-as-night 
background – while the fragrance 
inside positively cries out for an 
embossed invitation, an Uber Lux and 
your very best dress. Bare skin brings 
out its woody richness, with touches of 
jasmine petals enveloped in a mist of 
musks and creamy vanilla. And – 
shades of Cinderella – it’s a limited 
edition. So if you fall in love do, do, do 
stockpile before it vanishes.
£59 for 50ml eau de parfum
boots.com

Just in time for all the glitz of 
Christmas, here is Marc Jacobs’s 
well-loved Daisy scent presented in 
three festive metallic hues: red, gold 
and pink. Inspired by vintage holiday 
ornaments, these limited edition 
collection bottles are a perfect fit 
under any tree – all glamorously 
showcasing the classic scent with its 
luscious fruity introduction, its tender 
floral heart and that so-familiar musk 
and vanilla trail on the skin. We say: 
shine on, Daisy. 
£80 for 100ml eau de toilette
houseoffraser.co.uk

MARC JACOBS
DAISY SHINE 

L’ARTISAN PARFUMEUR
2 VIOLACEUM

L’Artisan Parfumeur has undergone a 
complete makeover this year – shops, 
bottles, website – and autumn sees 
the launch of six sublime new scents: 
the Natura Fabularis collection. (Read 
a full report on our website.) The 
numbers in the names communicate 
how many ‘tries’ perfumer Daphné 
Bugey executed before each scent 
was green-lighted – almost a hole-in-
one, then, for this stunning play on 
violet and iris, with softly-buffed 
leather, carrot and saffron for intrigue. 
£140 for 75ml eau de parfum
At Selfridges
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ROMILLY WILDE
IDLE

Idle’s about as natural a fragrance as 
it’s feasible to create (96% or so) – 
from a new ‘luxury naturals’ name in 
scent and skincare. The freshness of 
green mandarin and bergamot are 
honeyed by linden blossom, before 
the jasmine-garlanded heart swaddles 
you in its white floralcy. Idle delivers 
wave upon wave of unexpected 
intrigue, though: sometimes green 
and mossy, sometimes velvet-musky, 
at times heady – yet always gorgeous. 
A truly spectacular debut.
£130 for 30ml eau de parfum
romillywilde.com

SARAH JESSICA PARKER
STASH

How do we know SJP’s a control freak? 
Because she’s rarely put a Manolo-
shod foot wrong with her signature 
scents. And this, we think, is her finest 
hour. The ‘gaffer-tape’ label isn’t 
exactly a clue to the gorgeousness 
inside the bottle, though: a show-
stopping Chypre perfectly balancing 
fresh grapefruit, black pepper and 
sage with cedarwood, patchouli, 
ginger lily and patchouli, offering the 
sexiest and sassiest of frankincense, 
vetiver and musk trails. 
From £20 for 10ml EDP rollerball
debenhams.com

THE PERFUMER’S STORY BY 
AZZI X RANKIN

S&X

Combine a world-famous innovative 
photographer with an award-winning 
perfume designer and you’re set for 
something special. Working together 
to create an olfactory interpretation of 
desire, Azzi Glasser and Rankin deliver 
a scent that starts off dry, animalic and 
super-amber-y, with an underlying 
come-hither smokiness. Notes of 
resinous olibanum, leather and 
addictive white flowers ultimately 
deliver on the promise of a 
provocative and rather naughty scent. 
£95 for 30ml eau de parfum 
harveynichols.com 

TOM FORD
OMBRÉ LEATHER

Ever-the-ground-breaker, Tom Ford 
made his latest fashion collection 
available immediately after his AW16 
catwalk show, releasing this as a 
fragrant must-have accessory at the 
same moment. An evocation of the 
supple black leather widely used in the 
collection, it offers saffron, cardamom 
and coriander to spice up the lavish 
vetiver and patchouli elements, buffed 
to a touch-me softness by white moss 
and smouldering amber. Take a bow 
once again, Mr. Ford.
£148 for 50ml eau de parfum
jolhnewis.com

RIHANNA
CRUSH

If Crush by Rihanna were a song, it 
would stick in our heads, for sure, 
while this playful cocktail of bergamot, 
pink peppercorn and juicy mandarin 
also has us dreaming longingly of 
warmer days. Crush subtly introduces 
upbeat notes of fruity rose, ylang ylang 
and red berries creamily contrasted 
with musk, cedarwood and patchouli. 
All in all, this is a sure-fire crowd-
pleaser – adding another Number 
One to RiRi’s ever-growing signature 
scent collection, perhaps…? 
From £23 for 30ml eau de parfum
superdrug.com

SO FIRST
VAN CLEEF & ARPELS

Renowned for their unique jewellery 
– but even more widely-loved for 
their scents by those of us who can’t 
spring for the gems – VC&S’s iconic 
First is reimagined here with a 
surprising, sweet powderiness. A 
fresh top of bergamot and creamy 
magnolia hazily make way for a floral 
heart of freesia, jasmine and 
frangipani. Ultimately, the intense 
base of vanilla and sandalwood 
renders this contemporary – yet still 
evokes memories of the original.
From £48 for 50ml eau de parfum
johnlewis.com
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HUGO BOSS
BOSS BOTTLED INTENSE

After a crisp intro of apple and green 
orange blossom, Boss Bottled 
Intense reveals greater woodsy 
strength and deeper spiciness, its 
intensity is due to an eau de parfum 
concentration of aromatic oils. 
(There’s such a trend for stronger 
male scents.) Boss Bottled is one of 
the great recent men’s success stories 
– and this looks set to be one of the 
season’s blockbusters, thanks to its 
unashamed masculinity. Coming 
soon to a bathroom shelf near you…?
From £47 for 50ml eau de parfum
fabled.com

BENTLEY
INFINITE RUSH WHITE 

EDITION

BEAUFORT LONDON
FATHOM V

Over and above the sheer cool of the 
fragrance itself – mandarin, lavender, 
Turkish rose, aromatic basil and white 
thyme, white musks, sandalwood and 
cashmere wood – this has to be one of 
the coolest bottles of the season, 
created by the renowned bottle 
designer Thierry de Baschmakoff. 
Echoing the craftsmanship for which 
Bentley motors are known and lusted 
after, it’s varnished twice (silver, then 
white) and fired, delivering a high-tech 
crackled effect unique to each bottle. 
£110 for 100ml eau de toilette
harrods.com

A mysterious plunge into the murky 
fathoms of a tempestuous sea, the 
overdosed concentrations here 
contrast light and shade for an 
enigmatic scent that trails misty moss, 
sparkling green freshness and a 
glowering earthiness. Think of a 
decadent floral and herbal bouquet 
sprinkled with spices and tossed 
overboard, slowly submerged by the 
rolling waves.This British perfume 
house continues to excel at wearably 
intense, unique fragrances. 
£95 for 50ml eau de parfum
beaufortlondon.co.uk

ATELIER COLOGNE
EMERAUDE AGAR

The masculine counterpart to the 
aviatrix inspiration for AC’s women’s 
creation (see p.39), Emeraude Agar’s 
‘hero’ is an explorer and author. Have 
a sniff of this and see what vision it 
conjures up for you, with its spicy black 
pepper, bergamot and angelica 
opening chapter, its elements of 
geranium, and eucalyptus, alongside 
guaiac wood, sandalwood and the agar 
– or oudh – of its name. And see, too, if 
your nose can make out the unexpected 
softness of rose, in the heart.
From £160 for 100ml Cologne absolu
At Harrods

ARMANI PRIVÉ
CUIR MAJESTÉ

Dedicated to the city of London, this 
olfactory ode to the history and culture 
of our capital centres around the 
smoky depth of incense – a standout 
trend note for 2017 we saw time and 
again at Florence’s Pitti Fragranze 
show, here stunningly embellished 
with deliciously rich dried fruits, 
softened by osmanthus flowers and 
invigorated by a vibrant twist of rose 
and vanilla. A warmly resonant tumble 
into tobacco, smooth wood and moss 
beckons to the base.
£530 for 250ml eau de parfum
At Harrods

AMOUAGE
BRACKEN MAN

Sometimes, a box is just too beautiful 
to throw away. (Actually, to prolong 
perfume’s life, we should be keeping 
our whole scent wardrobe in the 
original boxes!) Beyond the stunning 
packaging, this is a divine fougère, 
imagined by Amouage’s Christopher 
Chong to evoke wet earth and shafts 
of light through a leafy canopy via 
lavandin, nutmeg, bergamot, clove, 
geranium, cedarwood, cinnamon, 
sandalwood, musk and patchouli. 
Woodsy, wearable, wonderful.
£225 for 100ml eau de parfum
selfridges.com

the men’s room
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THAMEEN
GREEN PEARL

MIZENSIR
MYTHIQUE VETYVER

The most popular note in men’s 
perfumery may well be vetiver – but 
here it leaves an indelibly 
sumptuous mark on all who cross its 
woody path. With a zingy accord of 
bergamot and citrus to awaken at 
first spritz, the rich heart of Bourbon 
geranium and Haitian vetiver 
soothes to a seriously smoky base of 
papyrus, patchouli and labdanum 
for an intensely stylish experience 
which will have others hurrying for a 
closer sniff... 
£165 for 100ml eau de parfum
At Harrods

RITUALS 
MAHARAJA D’OR 

This new limited edition from Rituals 
demands you take a fresh look – and 
sniff – at their range, next time you’re 
near a store. An aromatic homage to 
the golden palaces and indigenous 
spices of India, it’s a moreish blend 
that combines the fresh spiciness of 
cardamom and pine with a smoky dry 
down of patchouli that lingers hours 
after spritzing. Housed in a slick gold 
and black flacon that just oozes 
opulence, it’s a seriously spritz-to-
impress offering.  
£39 for 50ml eau de parfum 
rituals.com

The eighth fragrance in Thameen’s 
Treasure Collection is inspired by the 
legendary yemengzhu – Chinese 
pearls of luminous green fluorite – and 
green is the theme throughout the 
transitions of the composition. Crisp 
apple glows with the addition of 
mandarin, neroli and bergamot, with 
dark green tea leaves juxtaposing the 
bitter green of artemisia. Lustrous tonka, 
forest-y green oakmoss and amber 
musk beguile the base. Your admirers 
will be accordingly green with envy.
£110 for 50ml
At Selfridges

ROBERTO CAVALLI
UOMO

‘The new Cavalli man’, we’re reliably 
informed, is really quite ‘a dandy’. He’ll 
definitely want to be strutting his stuff 
with this, then. Roberto Cavalli Uomo 
was created by Firmenich’s Christophe 
Reynaud – and the perfumer’s 
favourite cool black violet note is 
contrasted here with saffron, lavender, 
honey and cedarwood, all hypnotically 
laced with patchouli and tonka beans 
– revealing that Cavalli’s spirit of 
theatricality and glamour has lost none 
of its rock ‘n’ roll edge.
From £41 for 40ml eau de toilette
johnlewis.com

L’OCCITANE
L’HOMME COLOGNE CEDRAT

Don’t be tempted to sip from this cool 
silver hip flask; the sexy packaging 
contains L’Occitane’s ultra-cool new 
Cologne in which the cool of breezily 
fresh frosted mint leaf, marine 
elements and cedrat – a citrus which 
smells far more exquisite than its 
unalluringly lumpy appearance 
suggests – is counterpoised by the 
warmth of ginger and spices, accented 
by cedar, musk and amber wood. The 
perfect splash for an outdoorsy guy, 
we’re finding. 
£45 for 75ml eau de Cologne
uk.loccitane.com

CARTIER
L’ENVOL

Set the challenge of creating a 
‘transparent woody Oriental’, genius 
in-house ‘nose’ Mathilde Laurent has 
triumphed. L’Envol is almost peculiarly 
other-worldly – in the very best way. 
Inspired by Cartier’s revolutionary 
timepieces, it’s a veritable nectar of 
guaiac wood, honey and ambered 
woodiness, supremely elevated with a 
vaporous musk. The sky’s the limit 
when either sex wears this – and the 
stunning refillable bottle is suspended 
almost miraculously in a glass dome.
£64 for 50ml eau de parfum
harrods.com
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For Cult Perfumes author Tessa 
Williams, there is no smell as 
evocative (or as comforting) as 
the four-legged steeds she’s 
loved throughout her life

As I plunged my nose deep into her dark 
chunky mane, I inhaled deeply. This was my very own 
pony and she smelled of everything I had wished 
for – companionship. I had friends, but I didn’t feel a 
proper connection with them – or anyone else, come 
to that. My horse was to become my confidante. 

As my parents were going through a divorce (and 
no-one else aged 10 at my school seemed to have 
similar problems), this pony – Titch – was to be the biggest 
listener to all my woes. No matter what happened, the 
smell of this pony would always reassure me, making me 
feel that I could be me, and be happy wherever. 

As we grew to know each other better, my little pony 
won me prizes in cross-country 
competitions, trophies in all the 10 
Years and Under classes, Working 
Hunter Pony contests and even in the 
Pony Club Games. She had come from 
gypsy blood, had a very competitive 
streak and tried as hard as she could 
always to do her best and win.

Dogs smell, of course – and some 
times appallingly so; cats smell, too. 
Hamsters positively reek, while birds 
have their own odours. But horses 
have a unique scent that cannot really 
be described as a smell; it’s more like 
an animalic incense. Some say every 
horse smells different but I believe 
they all have a unifying scent of calm 
and heavenly sweetness.

 Looking after Titch was also 
associated with other wonderfully evocative scents. The 
warm scent of the hay, when we carted the bales from the 
back of the car, through the house to the back garden. 
(Quite an unusual place to keep a pony, in a village!) The 
smell of pony nuts, sugar beet, barley roasting overnight 
on the kitchen cooker, the ripe almost salt ‘n’ vinegar smell 
of oats, bran… The intense, biting smell of creosote on 
the fences when you have to walk the course for the cross 
country, saddle soap... The rich leather of the saddle… Any 
and all of them carry me back to a time of happiness.

It was only many years later, long after I had sadly 
abandoned riding, that the scent of horses grabbed me 

again. Ironically, it was 
their very scent that had 
put me off riding for some 
time. With that cruelty that 
teenagers often display, 
one of the boys at my 
school had said: ‘Oh, Tessa 

smells awful – she just stinks of horses.’ It’s 
probably why I got into perfume at first; I loved how a 
spritz or two of Giorgio by Beverly Hills could take me to 
another place, far removed from stables and mucking out.

Ultimately, that dawning love of scents ultimately led 
decades later to writing my book, Cult Perfumes. And 

during the research, I was intrigued 
to discover a particular fragrance – 
Incitatus, by Electimuss – inspired 
by the smell of horses (and named 
after Caligula’s favoured steed). Not 
long after, The Library of Fragrance 
introduced me to Saddle, Hay and 
Riding Crop, created in response to 
perfume-lovers passion for the scent 
of a horse. I stumbled upon Peau de 
Bête, too from Liquides Imaginaire: 
quite literally, ‘skin of a beast’ – and 
also equine-inspired. 

Through these fragrances, I was 
reminded of the beautiful, warm, 
almost meaty scent, which envelops 
you in a world of comfort – and where 
nothing else seems to matter apart 
from you and your connection with 

the horse. I long for another mane to bury my head into, 
losing myself in the warm scent of a real horse – truly a 
priceless scent. And as of now, it does indeed like I could 
be carrying hay bales and measuring out pony nuts again – 
hopefully, to another four-legged companion that I can call 
my own. 

I completely love the world of fragrance, in its myriad 
incarnations. I’ve even gone on to create my own room 
spray and candle, born of this passion. But – sssshh, 
don’t tell a soul – I still love the scent of a real horse (and 
the almost spiritual bond it delivers) more than 
anything you can bottle… 

“ Horses have a 
unique scent that 
cannot really be 
described as a 
smell; it’s more 
like an animalic 

incense”

it takes me right back
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You’ll be first to know when our new-look website is live. Meanwhile, visit 
perfumesociety.org daily to keep your finger on the pulse-point of everything fragrant 

theperfumesociety @Perfume_Society The Perfume Society Perfume Society

Coming soon...




